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introduction

The Safal Group at a glance

The largest steel roofing
company in Africa

The Safal Group is founded on the
production and marketing of steel
roofing in Eastern and Southern
Africa. The combined outputs of
36 operations in 11 countries in
Africa make it the continent’s largest
steel roof sheeting producer.
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Brands that are known and
trusted by millions

The Safal Group owns many of
Africa’s most loved and trusted
steel roofing brands. This translates
into value creation and market share,
which is a cornerstone of the
Group’s long term strategy.

Innovation brings worldclass products to Africa

The Safal Group has brought the
world’s most advanced metal coating
technology to Africa. To retain its
market advantage, the Safal Group is
reverse integrated, owning four steelcoating mills which are strategically
situated in Kenya, Tanzania, Uganda
and South Africa, to provide its
roofing operations with world-class
input coil.

introduction

2014: The year in review

Africa leads the world for growth in 2014 and despite continuing political challenges in
the region, the Safal Group continues to increase its marketing and sales drive to reach
out to more and more consumers with new product offerings, and by increasing its
distribution network.
This has been a year of consolidation
of our core business lines. We have
sought to increase market share by
introducing existing products into
new regions, and offering greater
value to our consumers with
superior quality and greater choices in
both the profiles and colour options
on offer.

This has been a year of consolidation of
our core business lines. We have sought
to increase market share by introducing
existing products into new regions, and
offering greater value to our consumers
with superior quality and greater
choices in both the profiles and colour
options on offer.

We have invested further in our
people by training at all levels.
Through our employees, we strive
to create an atmosphere of
belonging and continuity, and to
empower them with skills to
succeed as professionals and as
individuals.
Our metal-coated steel coil, Zincal,
has been transformed into the
popular Dumuzas and Simba Dumu
brands, offering customers excellent
value with roofing sheets that last
substantially longer than conventional
galvanised roofing.
We have increased sales of our
colour-coated roofing sheets using
Colorplus pre-painted steel with its
long lasting paint finish, and we have
expanded manufacturing of our
popular Versatile, Maxcover and
Trimflute roofing sheets used in both
residential housing, and the fast
growing commercial and industrial
sectors.

Sarit Shah, Executive Director,
Safal Group.

We owe our success to our
employees and our customers,
without whom there would be no
business. We thank all of you for
your dedication and support. We
are leading the way forward for a
great 2015.
Sarit Shah
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The Safal Group marketing
conference: Fostering teamwork and
synergies across all operations
The Safal Group marketing conference, held in Durban, South Africa, from 9-10 May 2014,
provided delegates with an opportunity to exchange marketing information, share best
practises, and to learn about technical developments and innovations.

Sarit Shah, Safal Group Executive
Director, chaired the business sessions
which covered a wide range of
marketing matters, including a review of
group products and branding alignment.

Logistical arrangements for the
conference were efficiently handled by
Safal Steel in their home city. The
conference was attended by 31
representatives from eight countries,
with the welcome additional
attendance of Nikunj Shah from
Safintra India, and Paras Shah of
Rolled Steel Products in Nigeria.
Sarit Shah, Safal Group Executive
Director, chaired the business
sessions which covered a wide range
of marketing matters, including a
review of group products and
branding alignment.
The Group is investing in increasing
its technical expertise to strongly
differentiate itself from commodity
manufacturers.
New product introductions were also
a key theme of the event. The Group
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is actively expanding its basket of
goods to offer a ‘total roofing
solution’.
The conference was the platform to
formally launch various new Group
brands including Fixtite Fasteners and
Cleardek multiwall polycarbonate
products, and to showcase the range
of S-5 clamps for all above-roof
attachments.
Delegates also had a preview of the
re-engineered Saflok 700 clip which
will dramatically enhance the
performance of its premier concealed
fix product.
The balmy Durban weather and a
highly productive working
programme, were the recipe for a very
successful event.
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Customer service at its peak at
Mabati Rolling Mills
Peak standards of customer service are the norm at Mabati Rolling Mills in Kenya where the
needs of clients always take precedence.
Sarah Akinyi (pictured left), a
Customer Service Assistant, says that
new systems and arrangements with
regards to flexi-time ensure that
customers receive undivided attention
whenever they visit the company.
When the rest of the staff leave for
home at 16h30, the sales office
remains open until the last customer
has left the premises.
There is always a team available to
answer calls and release trucks still on
the premises. Flexi-time has greatly
improved the customer desk
employees’ work environment, as well
as the staff’s balance between work
and their private lives. Sarah says that
she now spends more time speaking

to customers, clarifying orders and
resolving queries, as opposed to
chasing production and despatch.
“Our sales planner ensures that we
have feedback for our customers at
any time, and that our lead times are
achieved,” she says.
“I am in control of my time lines with
my customer so that when they come
to pick up their material, no time is
wasted. By the time they arrive, their
material is already in the correct
storage location ready for loading. It
makes my job a pleasure,” Sarah
concluded.

Uganda Baati strengthens good
customer relations
Uganda Baati has created an exciting programme to
enable the company to get closer to both existing and
potential customers and distributors.

Uganda Baati hosted customer events in Tororo and
Arua to enhance Uganda Baati’s corporate image, and
strengthen good customer relations. Technical seminars
were also held in Rwanda and Bukavu to achieve a
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better understanding of the needs of customers, and to
interact with distributors in these areas.
The turnout and participation at these events attested to
the success of the initiative, believed to be an industry
first in Uganda.

Malawian President visits Safintra
Malawi at 2014 International Trade Fair
The President of Malawi, His Excellency, Professor Arthur Peter Mutharika, visited the
Safintra Malawi exhibition at the country’s 26th International Trade Fair.
The International Trade Fair is hosted
on an annual basis by the Malawi
Confederation of Chambers of
Commerce & Industry and the
Ministry of Commerce, Trade and
Industry. The fair offers a platform for
local and foreign companies to exhibit
their products.

President Arthur Peter Mutharika visiting
the Safintra Malawi exhibition at the
26th International Trade Fair in Blantyre.
With him are Mr. Lackson Mchawa
(Safintra’s Senior Sales Officer),
Mr. Bharat Savjani (Director Safintra
Malawi), Mr. John D’Souza
(Administration Manager) and Mr.
Prashanth Kumar Gowda (Safintra
Malawi’s Marketing Manager).

It also provides companies an
opportunity to interact with existing
and prospective customers and
explore new avenues for business.
Companies and organisations get the
chance to interact with each other
and share experiences on how best
they can promote bilateral trading
relationships.
The 10-day fair held at the trade fair
grounds in Blantyre, Malawi, was
opened on 20 June 2014 by
President Mutharika.

The President indicated that he would
like to introduce a national subsidy
programme to provide roofing sheets
and cement to the needy.
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ALAF delights customers with new
‘Roof Gallery’ showrooms
ALAF customers now enjoy an enhanced shopping experience, with the opening of two
exclusive showrooms in Arusha and Dar es Salaam.
The intention of the new ‘Roof Gallery’
showrooms is to reach out to
customers who are unable to visit the
ALAF warehouse and to exhibit a
complete selection of colour roofing
sheets, roofing tiles and accessories,
with the shopping experience
enhanced by the presence of expert
advisors.
In contrast with hardware stores and
general merchant shops, the Roof
Galleries offer clients an airconditioned space to relax in and
choose their products at their leisure.
An ALAF sales person is at hand to
assist them in understanding the
products, placing their orders, and
completing the entire transaction.

The official opening of the Arusha Showroom.
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ALAF launches new products at
Tanzanian trade fair
ALAF used the Dar es Salaam International Trade Fair to launch a number of
new premium products.
The Tanzanian trade fair has
established itself over 37 years as the
shop window for products from
Tanzania as well as the eastern,
central and southern African regions.
This year, under the theme of
‘Designer Roofing Tile’, the company
launched its premium stone-coated
roofing sheet, Lifestile.
Inside the pavilion, Lifestile was
displayed along with ALAF’s existing
roofing profiles and other building
material brands including the Simba
Chuma steel pipes and sections
range, and Steelbend cut and bend
ranges.
ALAF used this opportunity to
introduce two more new products to
the market, namely the Quikmovers
knock-down range of prefabricated
units (used for offices, temporary
housing and building site facilities, to
name a few), and the customised
Z-purlins under the existing Simba
Chuma brand name.
The ALAF pavilion attracted
thousands of visitors and the
company’s exhibition was visited by
many eminent dignitaries.

The fair is a valuable showcase for Tanzanian businesses that not only exhibit their goods,
but also use the fair as a forum to launch new products and services.
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Safintra South Africa launches two
new sales offices in 2014
Safintra South Africa launched two new sales offices to expand its footprint in the
Southern African region.

The new sales offices in Bloemfontein and
Windhoek will complement the six existing
Safintra branches in Johannesburg, Durban,
Cape Town, Port Elizabeth, Polokwane and
Nelspruit.
In line with its business intention to provide
localised support to its customers wherever
they might be, Safintra launched the sales
offices in Bloemfontein and Windhoek in
July 2014.
The Bloemfontein office provides sales and
technical support to its customers in the Free
State and Northern Cape provinces, and has a
showroom area that is used by architects,
engineers and contractors as a reference centre
for specification and installation information and
expertise.
The contractor launch of the Bloemfontein office
was well attended by over 40 guests, and a
subsequent event will be aimed specifically at
architects, engineers, quantity surveyors and
built environment students.

The new branches in Bloemfontein
and Windhoek will complement the
existing Safintra branches in South
Africa.

Earlier in July, the company announced the
conclusion of its sales and distribution
agreement with Smart Roof Namibia, an
established company in Windhoek run by
respected Namibian construction personality,
Heinz Schulze.
Namibia is a country adjacent to South Africa
on its western seafront, and has seen a recent
boom in construction activity around Windhoek
and adjoining areas of development.
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Safintra Zambia showcases products at
Zambian International Trade Show
The 2014 Zambian International Trade Show coincided with the country’s 50th anniversary
of its independence.
Held in Ndola, a growing and vibrant
city in the Copperbelt Province, the
fair has a broad focus which includes
mining, commerce, trade and
agriculture.
Due to budgetary constraints the
company scaled-down the size of its
exhibition this year. However, interest
remained high and Safintra Zambia
received 77 enquiries, two of which
translated into sales by the end of
the show.
The six-day show was opened on
2 July 2014 by the Zambian VicePresident, Dr. Guy Scott, who toured
the exhibitions and handed out prizes
to deserving companies.
The country’s 50th anniversary
celebrations (1964-2014) added
a special flavour to the event
and provided opportunities for
participants to reflect on the many
achievements and milestones
achieved by the country since the
end of the colonial era.

Safintra Zambia has participated in the
show over the past five years. Last year,
the company was awarded the prize for
‘Best Exhibitor’.
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New Mbeya Service Centre opened to
meet demand for ALAF products
ALAF has expanded its operations in the south-western part of Tanzania with the
opening of a new service centre in the Mbeya region.
The decision to open the new service
centre was taken in response to an
increased demand for ALAF’s
products in a region with a population
of more than 2.7 million.
Since its inception in 1960, ALAF has
taken pride in the fact that it offers
superior quality products compared to
its competitors, and with the support
of its consumers, occupies a market
leadership position.
ALAF continues to command a
competitive edge over its rivals in
roofing products, steel pipes and
accessories.
The service centre in Mbeya has been
equipped with corrugators and an
Industrial Trough roll-former, with a
Versatile roll-former to be added
soon.

The company manufactures a wide-range of products according to international quality
standards, and continues to set the benchmark in Tanzania for roofing and allied building
materials.
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MRM’s Kisumu Service Centre
reputation is built on quality service
The Kisumu Service Centre has become a vital hub of Mabati Rolling Mills’ (MRM) business
activities in Kenya since its official opening in 2010.

The service centre was initially
launched as a finished goods depot
for the western region of Kenya, but in
2009 a decision was taken to convert
it into a fully-fledged service centre.
Versatile, Elegantile and Covermax
roll-formers and other equipment
were installed, and production and
sales started in October 2010.

Customers often visit the service centres to make enquiries. The sales staff take them
through the products and services with the objective to upgrade them to high-end
products. The result is that a major portion of sales to direct customers include specialist
products such as tile profiles in the company’s unique matt-paint finish, sold under the
Royal brand.

The centre’s target markets are
Nyanza, Western Kenya and the
North Rift Valley. Kisumu city is at the
core of a hub with most major towns
located within a distance of 120km.
These are mainly farming and fishing
communities, but the centre
occasionally supplies orders for
exports to South Sudan, Rwanda and
Burundi.
The main objective of the service
centre was to bring MRM goods and
services closer to its customers, in a
way that had not been done before.
Kisumu is achieving this by
manufacturing and offering products
and services at locality, while advising
customers on the various solutions
and alternatives available.
The service centre provides valueadded services such as roof design,
with a full-time design engineer at
the location. The design engineer
uses dedicated design software –
mostly AppliCad – to provide roof
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estimations based on house plans
and sketches.
In addition, the sales desk includes a
team of technicians who visit
customer sites to advise on the best
roofing products to use, and to train
the Fundis on installation.
The technicians are always available
to attend to customer concerns
regarding products and services from
the service centre or other Mabati
Rolling Mills facilities. They offer
technical advice on MRM’s products
and introduce the company’s services
to prospective builders and
customers, including individual home
builders, institutions and industrial
concerns.
In addition to roofing sheets,
Kisumu offers roofing accessories
such as ridges, gutters and flashings.
It also provides roofing and nails
with sealing washers and caps in
matching roof colours. Insulation,
sky-lighting sheets, foam-fillers and
other associated accessories are also
on offer.
MRM is the country’s only
manufacturer of roofing sheets and
accessories manufactured using
Zincal (steel coated in patented
aluminium-zinc coating technology)
and Colorplus, which is a factory prepainted Zincal offering long lasting,

top quality paint finishes specifically
designed for the African climate. This
offers its customers quality and
service life of sheeting at least four
times longer than that of conventional
galvanised coated steel.

Mabati Rolling Mills has service
centres in Kisumu, Mombasa,
Thika, Nairobi and Kisii.

The Kisumu Service Centre is also
prominently involved in marketing
activities such as trade shows,
exhibitions and Fundi training.
The centre’s staff participate in local
forums and conferences where
relationships are built and the
company’s services promoted.
Customers from the diaspora form a
strong percentage of the centre’s
client base. These customers usually
make enquiries via email or phone,
and quotations are given and
transactions concluded online.
Speed and quality are vital ingredients
of service delivery. The staff members
at the centre are geared to provide
exemplary services in the shortest
time possible.

Same-day service is provided to clients
on request, and the impact of the quality
service is evident in the large number of
referrals received from both inside and
outside the country.
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Safintra South Africa educates builtenvironment professionals
Safintra South Africa regularly gives educational talks to architects as part of their
‘Continuing Professional Development’ (CPD) and ongoing learning programmes.

All built-environment professionals in South
Africa are required by their industry
associations to attend a number of
sessions each year which are accredited
for content in order to qualify for CPD
points. The accreditation looks for content
which is relevant, educational and impartial.

Safintra Malawi
revamps road shows

Professionals are invited to events in all key centres throughout the country.

Safintra Malawi’s well-known road shows have been revamped and
resumed after a short break. The road shows were introduced
throughout Malawi in 2012 to build Safintra Malawi’s brand in the
country, and are supported by adverts on prominent radio stations. In
late 2013, the shows were temporarily put on hold to enable the
company to asses their impact and to enable rural communities – the
target of the campaign – to concentrate on their farming activities. The
newly launched road show has again hit the roads of Malawi, starting
from the Southern Region Lower Shire Districts of Chikhwawa and
Nsanje, and is scheduled to expand across the entire country.

The topics of Sustainability and Value
Engineering have dominated the agenda
for the last two years, as building investors
look for better performance and longer life,
with less maintenance and running costs,
and a greater return on investment.
Safintra has become a valued contributor
to these sessions, and is building an everstronger professional support base due to
the value of its technical know-how and
value-adding advisory services. Various
sessions have been held around the
country, in conjunction with regional
professional associations.
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Ethiopian Steel comes of age
Ethiopian Steel has grown rapidly to become the leading supplier of quality steel
roofing products in the East African nation.

Ethiopian Steel’s growth is largely due
to its ability to offer its customer
innovative products and a great
service experience. The company
gets closer to its customers across all
regions in the country through its
service centres, showrooms and
exclusive dealers.
The company is continuously evolving
with new ideas to offer its customers
more choices in products and service.
Over the past two years it has opened
two new roll-forming service centres
and a number of new Roof Gallery
Showrooms in order to bring its
products closer to prospective clients
and markets.
The roll-forming service centre which
opened in the northern city of Gondar
(Amhara region) in 2012, was the first
time a roll-forming company operated
from multiple factories in Ethiopia.
In October 2013, Ethiopian Steel
opened a further service centre in the
southern city of Hawassa, which is
the capital of Southern Nations
Nationalities and People’s Region
(SNNPR).

Over the past two years Ethiopian Steel has opened two new roll-forming service centres
and a number of new Roof Gallery Showrooms to bring its products closer to prospective
clients and new markets.
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With the two new service centres,
Ethiopian Steel has taken its business
right to its customers in Amhara and
SNNPR regions, offering roofing
products in customised lengths and
colours.
The two new Roof Galleries in Addis
Ababa bring the total number of
showrooms in the capital city to four.

The company also expanded its
showroom network to the southern
towns of Debrezeit and Hawassa.
With the facility in Bahir Dar, Ethiopian
Steel now has a total of seven Roof
Gallery Showrooms spread across the
country, offering convenience and
quality options to customers right on
their doorstep.
Ethiopian Steel is also proud to offer
its customers choices beyond
standard galvanized iron sheets. It is
the country’s leading manufacturer
and seller of world-class roofing
sheets and accessories manufactured
using Zincal (steel coated in patented
aluminium-zinc coating technology)
and Colorplus, which is factory
prepainted Zincal, offering long-lasting
top quality paint finishes specifically
designed for the African climate.

Focus on Ethiopia

Ethiopia is a very large country and
Ethiopian Steel has had to develop
innovative retail models to reach the
wider base of customers in markets
which are not directly serviced by
Ethiopian Steel. To achieve this, the
company has appointed exclusive
dealers in Adama and Mekelle and will
soon be extending its reach to other
markets such as Jimma, Dese and
Dire Dawa.
The per-capita steel consumption of
Ethiopia is considerably lower than its
neighbours with a similar economic
profile. Among the reasons are:
• Less disposable income resulting in
communal living of families,
reducing the number of houses.
• To an expatriate Ethiopian, the
concept of maintaining a house in
their home country is non-existent.
• The standard house design in
Ethiopia is simple compared to the
designs in other East African
countries, making the average
roofing area per house, smaller.

Ethiopian Steel continues to realise its
vision of being the premier and
preferred supplier of innovative metal
roofing and related building solutions in
Ethiopia.

Taking into account these factors,
Ethiopian Steel has been innovative in
its product offerings, providing a
choice of quality roofing to suit every
budget. The company recently
introduced an affordable colour
roofing in 0.25mm thickness in normal
corrugation and box rib profile.
Ethiopian Steel is also introducing
MiTek light gauge steel trusses which

The Tendaho Sugar Factory is clad and
roofed in sheeting from Ethiopian Steel.

are simple to erect, do not
compromise the load bearing
capacity of the roof, and provide
flexibility in constructing complex roof
designs.
Ethiopian Steel has a focused
approach towards projects and major
commercial and industrial
constructions, and is able to offer its
customers complete roofing solutions.
These include flashings, crimped
sheets and a wide range of profiles.
Products supplied by the company
have been used in prestigious
projects like the Tendaho Sugar
Factory and the Fincha Sugar Factory.
As a responsible corporate citizen,
Ethiopian Steel is contributing to the
welfare of the community on a regular
basis. It has made meaningful
contributions of cash and products to
various government institutions such
as the Addis Ababa City Bureau of
Labour and Social Affairs, the Akaki
Kality Sub-City Police Department,
the Akaki First Instance Court and
the Gondar City Mayor Administration
Office.
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Safintra Burundi makes all the
right moves
One of the core objectives of Safintra Burundi is to convert the market from galvanised
steel to Zincal (aluminium-zinc coated) steel, using the Dumuzas roofing brand to build
impetus for this material and its many benefits.

Burundi won independence from
Belgium in 1962, along with Rwanda.
Until 2006, there was internal strife in
Burundi which has now ended,
paving the way for peace in the
country.
The internal strife inhibited growth,
and the country is considered to be
the fifth poorest country in the world,
despite having a population of only
8.5 million.

Safintra Burundi’s stand at the trade exhibition held in Bujumbura.

With the initiatives taken by the
current government, headed by the
President, H.E. Hon. Pierre
Nkurunziza, the country is opening up
for investment and is poised for
growth.
Safintra Burundi was started in order
to capitalise on the customer base
that was being serviced by the Safal
Group of companies out of Kenya,
Uganda and Tanzania, and to give the
customers sales support and
products, right on their doorstep.
The company began operating in May
2013 by simply trading, rather than
roll forming.
It sold Dumuzas (metallic finish) and
Resincot (colour-coated) roofing
sheeting, as well as selected long
products, all sourced from its sister
companies of Mabati Rolling Mills in
Kenya and ALAF in Tanzania.
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In October 2013, the company
installed roll-formers for production of
corrugated and Trimflute sheeting,
and in March 2014 it added a rollformer for the manufacture of Versatile
sheeting. The customer response was
good, and many new customers have
started buying from Safintra Burundi.
The market in Burundi has traditionally
been dominated by thin gauge
unpainted galvanised sheets.
The core objective of Safintra
Burundi is to convert the market
from galvanised steel (Gi) to Zincal
(aluminium-zinc coated steel). It
will do so by promoting the use of
the Dumuzas brand of roof
sheeting over and above
competitive brands.

Inside the Safintra Burundi factory.

Dumuzas has a powerful product
benefit for users, as it is only made
from aluminium-zinc coated steel
which has a lifespan four times longer
than galvanised sheeting. The brand
is being received positively in
Bujumbura and upcountry, though a
lot more is yet to be done.
There is a growing market for
Resincot colour-coated roof sheeting,
which combines the lifespan of
aluminium-zinc coated steel with the
prestige attached to a coloured roof
sheet. The market for hollow sections
is also growing.

The market in Burundi has
traditionally been dominated
by thin gauge unpainted
galvanised sheets.
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Safintra India breaks records on
Ford plant construction
Safintra Roofing India made history when it produced 120 metre-long roofing sheets for
the construction of the new Ford plant in Sanand in the Gujarat province.
After three years of planning, design
and construction, Ford Motor
Company announced an investment
of US$1.2 billion in India, with eight
new product ranges to be introduced
into the country by 2015.
The company is in the process of
building a plant with the capacity to
support this ambitious production
plan.
The plant’s engine shop and TCF are
visually striking and are characterised
by 225,000 square metres of Safzip
Galvalume standing seam insulated
roofing.

Instead of following the traditional
method of using a ‘ramp’ to pull the
sheets to roof level, a platform was
created and the Safzip machine was
raised to the roof level allowing the
sheets to be rolled directly on to the
roof.

Safintra Roofing India used Safzip in a
double skin system. To enhance the
thermal efficiency of the roof an
insulation panel is installed between
the lower lining sheet and the outer
Safzip roofing sheet.
In this instance, the bottom liner layer
was a weld mesh which enabled the
client to reduce the cost of the
insulated roofing system.
Safzip roofing sheets were roll-formed
in sheets up to 120m long, which is
one of the longest roofing sheet
lengths ever manufactured in India.
The biggest benefit of using such long
lengths is the elimination of leakage
and corrosion which is normally found
whenever roofing sheets are lapped at
the ends.

22

Safal News 2014

In addition, the puncture-free
Safzip system results in a roof that
is effectively leak-proof and will last
for decades.
The added advantage of using the
Safzip roofing system is the ability
to have a very flat roof with a
gradient of only three percent,
resulting in a highly cost-effective
structure.
As such long lengths of sheeting
cannot be transported from the
factory to the construction site, the
Safzip roll-forming machine was taken
to the site and sheets were rollformed exactly as required,
considerably increasing the speed of
the construction.
Instead of following the traditional
method of using a ‘ramp’ to pull the
sheets to roof level, a platform was
created, and the Safzip machine was
raised to the roof level allowing the
sheets to be rolled directly on to
the roof.
The installation of the roofing sheets
was carried out at a rate of 2,000
square metres per day.
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Saflok 700 used on Malawi’s
biggest mall
Malawi’s biggest ever shopping complex, the Gateway Mall in Lilongwe, has been constructed
making extensive use of Safintra’s Saflok 700 concealed fix roofing system.
Safintra Malawi provided
Saflok 700 for the 30,000
square metre megastructure that will
accommodate banks,
supermarkets, cinemas,
restaurants and various
other shops.
The work of roofing the
complex was started in
August 2013 and completed
within 130 days.
The principal architects,
Stauch Vorster Architects
SA and Kanjere and
Associates of Malawi,
commended Safintra
Malawi’s work and envisage
that more projects with
Saflok 700 specified roofing
will be expected soon in
Malawi.
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Safintra roofing preferred by
Indian cable manufacturer
One of India’s leading manufacturers of power and control cables turned to Safintra Roofing to
provide the roof sheeting for its new plant in the city of Nashik, in the Maharashtra state.
Cable Corporation of India,
established in 1957, chose Safintra
sheeting because it provides a
long-lasting, maintenance-free
roofing solution with excellent
insulation capabilities.

with both strength and agility. It
also allows a positive interlocking
on all the flutes for the easy
alignment of material, and to
ensure a very secure fix onto the
roof, even in high wind conditions.

Safintra India’s unique approach to
this project enabled it to be
completed successfully in terms of
both aesthetics and quality.

The Saflok 700 sheets were rollformed on site, eliminating the
need for any end laps and
considerably increasing the speed
of construction.

Safintra Roofing used Saflok 700,
an angular interlocking trapezoidal
rib profile in bare Galvalume of
0.47mm thickness, for the outer
skin.

The patented sheet and clip design of Saflok
700 has been used worldwide and is available
only in India from Safintra Roofing India.

Trimflute, a square-fluted roofing
sheet made from 0.50mm thick
pre-painted Galvalume in a dove
white colour, was used as side
cladding. To complement the
aesthetic features of the plant,
plain flashings in the Firebrick
colour were used.

The Trimflute sheets were rollformed in the Safintra factory
and transported to the
construction site.
A total of 6,446 square metres of
Saflok 700 and 2,483 square
metres of Trimflute sheet were
manufactured and used for this
project.

Saflok 700 uses a special
interlocking clip with overlock for
its installation. The Saflok clips
have been developed
internationally over a period of 20
years, following substantial
research and development, and
are imported into India under
license.
The Saflok clip allows the roofing
material to expand and contract
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Safintra Angola taps into an emerging
market
Angola is Africa’s second largest oil-producing country and has one of the fastest growing
economies in the world – with an annual average GDP growth of 11.1 percent.
Swatches of Luanda are covered in
crowded slums of dusty, close-packed
shacks called ‘Musseque’.
In the distance, the Kilamba Kiaxi
Housing Development rises up as
clustered pods of neat apartment
blocks in eye-catching pastel shades of
light blue, yellow and pink, stretching
from horizon to horizon.

Safintra Angola is making inroads in the
market with their superior products in
much needed profiles.

This impressive Chinese-built project,
inaugurated last year by President Jose
Eduardo dos Santos, is one of the
biggest in Africa. But only a fraction of
the thousands of completed
apartments are occupied as the prices
are out of reach for most of Angola's
18 million people. The majority of
Angola’s inhabitants struggle with
poverty and battle to make ends meet
in sub-standard housing, without
electricity and water.
High international oil prices and rising
oil production has contributed to
Angola’s strong economic growth since
1998. This accounts for over 50
percent of the GDP, over 90 percent of
the export revenue, and over 80
percent of government revenue.
However, Angolans of all classes will
tell you the ‘maka’ – problem or
struggle (derived from a Kimbundu
word) – of their country, is its huge
natural wealth and the question of how
that wealth is shared.
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Angola’s greatest challenge
The dilemma in distribution of oil
riches is the country’s greatest
challenge – most of the population live
on US$1,890 per annum. Only a very
small elite possess enormous wealth.
Despite extensive oil and gas
resources, diamonds, hydroelectric
potential and rich agricultural land,
Angola remains poor and a third of the
population relies on subsistence
agriculture.
The country is still recovering from the
Angolan Civil War that plagued the land
from independence in 1975 until the
war ended in 2002.
Safintra Angola gets in on the
ground floor
Large-scale rehousing efforts have
been implemented across Luanda,
Angola’s capital city, since 2001. As
redevelopment increases, residents in
high risk areas are being moved to
social housing areas elsewhere in the
country.
Viana, a suburb a few kilometers east
of the capital, is home to Safintra
Angola. This makes it a viable choice in
making headway with the rise of this
new opportunity; especially Zango, an
area near Viana, which is best known
because of its location for new
housing. Approximately 254,000
people are housed in over 36,000

houses in the Zango area alone, with
an estimated cost per house of
US$50,000. The construction of these
houses is undertaken by Odebrecht
and various other Chinese initiatives.
Currently, the base materials of these
houses, such as roofing supplies
comprising of coated steel sheeting,
are being supplied by Chinese
construction companies, but Safintra
Angola is making inroads in the
market with their superior products in
much needed profiles.

ALAF voted best in
Tanzania

ALAF has won Tanzania’s prestigious ‘President’s Best
Manufacturer of the Year’ award for the seventh
year in a row.

The Viana area is developing at a
remarkable pace with shopping
centres, industrial parks and
residential complexes being
constructed.
Safintra Angola is capitalising on
these developments by promoting the
sale of insulated sandwich panels,
roof sheeting and welding mesh.
These outstanding quality materials
are appreciated by building
companies in the country, and
Safintra Angola expects good sales in
the future.
Further expansion in nearby provinces
is planned with the opening of service
centres in areas such as Menongue
and Kuito Kuanavale, where there is
huge potential, as the Angolan
government is keeping up the
pressure for development.

His Excellency Jakaya Mrisho Kikwete, handed the award to Mr. Pankaj Kumar,
CEO of ALAF, at a function held in Dar es Salaam.

The company was honoured in the category of ‘Large Industry – Metal and
Non-Metal Products’. The President of the United Republic of Tanzania, His
Excellency Jakaya Mrisho Kikwete, handed the award to Mr. Pankaj Kumar,
CEO of ALAF, at a function held in Dar es Salaam. The award is
administered by the Confederation of Tanzanian Industries.
In winning it again in 2013, ALAF was recognised for its services to the
Tanzanian nation through its provision of quality roofing manufactured using
Safal Group’s patented Zincal coil (coated with a world-class aluminium-zinc
coating technology) and Africa’s leading colour coated steel, branded as
Colorplus. The award was made to ALAF for maintaining the highest
standards of customer service. ALAF is also the only company in its
category to be ISO certified.
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Safintra Rwanda praised for its
contribution to revenue
Safintra Rwanda was recently recognised by the country’s President, Mr. Paul Kagame,
for its achievements on tax compliance and contribution to the exchequer.

Mr. Sandeep Phadnis, Business Head, Safintra Rwanda, having a discussion with
the President, His Excellency, Paul Kagame.

Safintra Rwanda’s Fundi programme
launches

Safintra Rwanda has initiated a Fundi contact programme across the
country. The meetings focus on the building of relationships and education
of Fundis on the key technical aspects of roofing sheets. The company
intends to organise ongoing Fundi meetings.
Three meetings were held at Kayonza, Musanze and Rubavu and were
attended by more than 100 Fundis.

Mr. Sandeep Phandnis receiving the
award from the President, His
Excellency, Paul Kagame.

This is the second year in a row that
Safintra Rwanda received a reward as
a ‘Large and Exemplary-compliant
Taxpayer’ from the Rwanda Revenue
Authority.
The company commenced its
operations in October 2008 and has,
within five years, established itself as
a key player in Rwanda’s industry
because of its unrelenting
commitment to quality, customer
service and the introduction of
technically superior products.
The function was attended by key
dignitaries of Rwanda, including
President Kagame as the guest of
honour.
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High quality
standards
awarded to
Safintra Rwanda
products

MRM’s high-flying ‘Dumuzas’ team
dominates volleyball tournament

The entire range of roofing
sheets produced by Safintra
Rwanda has been certified by
the Rwanda Bureau of
Standards (RBS) for its
standards of quality.
All the roofing brands,
including Royal Versatile,
Versatile, Maxcover,
Covermax, Resincot and
Dumuzas have been certified
and are approved to use the
RBS quality mark.
Safintra Rwanda is the
second roofing company in
Rwanda to receive RBS
certification, which is an
indication of quality assurance
in the interest of customers.

MRM’s volleyball and football teams
continue to keep the company’s flag
flying high with scintillating
performances in local competitions.
Dumuzas, the volleyball team, recently
participated in the Chairman’s Cup
tournament at the Voi Stadium, against
the best teams in the region.
Having played a number of build-up
matches prior to the tournament,
Dumuzas was confident about their
form going into the two-day event. On
the first day, their confidence proved to
be justified when they ‘clobbered’ the
host clubs, Mwaghogho and Voi
Veterans, winning in 3-0 straight sets.
Later in the day, Dumuzas extended
their winning streak by thrashing Voi
Club to advance to the final stage of
the tournament.
The team coach had a sleepless night
strategising the winning formula in
order to ‘lift the big trophy’.

Shortly after noon on the second day,
the team was on the pitch ready to
face Mombasa West in the final game
to determine the champion. The two
teams paraded in front of the guests of
honour who attended the tournament.
The ball was kept flying high and the
delirious home fans enjoyed every
second of the game. Dumuzas carried
the day and a frustrated Mombasa
West had to eventually concede a
defeat by 3-1 sets.
The Chairman of Mabati Rolling Mills
sports, Mr. Joel, joined the victorious
team and the fans in their jubilation as
Dumuzas escorted the trophy home.
On behalf of the sports fraternity at
Mabati Rolling Mills it is appropriate to
acknowledge the continued support of
management and the entire Mabati
Rolling Mills family for their contribution
to the teams’ victories.
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Safal MiTek’s investment in
training leads to rapid growth

Safal MiTek’s rapid business growth in the East African region can be attributed to its
significant investment in training, the quality of its roofing products, and the development of
new products and services to keep the company abreast of trends in the industry.
The long-term plan is to offer at least three training opportunities a year and most
importantly, involve construction industry consultants who will play a key role to ensure
MiTek products feature in project specifications.

With the help of the Safal Group,
network MiTek has expanded its
training of artisans (which has
already proven its value in
Kenya) into Tanzania, Uganda,
Rwanda, Zambia and South
Sudan.
At the same time, the company’s
business in Kenya continues to
expand. As the region’s leading
supplier of Ultraspan Light
Gauge Steel Trusses, it has
supplied more than 850,000
square metres of light gauge
truss from the MiTek plant at the
Athi River in Kenya.
This product has been supplied
to a wide range of construction
projects including mass housing
developments, churches,
schools, hospitals, resorts,
government buildings, office
complexes, auditoriums,
universities and warehouses.
Among the clients that have
used MiTek products are the
Kenyan Ministries of Trade and
of Energy, Zetech College,
Mithani House, the KPLC and
Kengen mass housing projects,
Kenyatta University and Golden
Beach Resorts. The company
has also completed domeshaped roofs on the Zetech and
Energy Ministry projects.
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Last year, MiTek introduced a new
product called Batten aimed at both
the timber and steel roofing
industries
Some of the major advantages of
Batten are:
• One product for both longitudinal
runners and cross-bracing (tiled
roofs).
• It is light-weight and easy to
transport.
• Enlarged side flanges for easier fixing.
• It is competitively priced against
timber.
• It allows truss spacing to be
increased for optimal design.
• It can be supplied in any length.
• It can be used with both timber and
steel trusses.
MiTek trains artisans
MiTek’s training initiative for artisans
(called ‘Fundis’) is based on the
principle that the performance of a
team will often depend on how well the
members have been trained and
developed. Individuals require ongoing
training and development to help them
become more effective, and take on
bigger and more significant challenges.
In addition, they need help in learning
new skills as the nature of their work –
and of the market– changes. Safal
MiTek is committed to ensuring that it
creates full awareness of its product in
the market. To achieve this the
company decided to train new
installers, as well as key stakeholders in

the construction industry. The aim
of the training is to develop the
knowledge and skills of installers and
increase their productivity to enable
Safal MiTek to achieve its long-term
growth goals. Until recently, the
company has limited its training and
development to new Fundis.
The company has now implemented
refresher training for existing Fundis,
because on-going training helps them
adjust to changing job requirements.
It also creates a pool of qualified and
available people who are ready to
step into new roles, as the market
needs them.
Among the plans for the near future is
to establish a ‘Fundi Club’ where the
trained experts can become involved in
leisure activities and team-building
exercises. This will help the entire team
to improve relationships, share
experiences and challenges, and look
for ways to improve on the company’s
service delivery.
The intention is to also introduce a
reward scheme for the Fundis in
areas such as best installations, most
referrals, and most installations done.
This will help to build a strong Fundi
base with a sense of belonging. In the
first quarter of the year MiTek trained
a team of 30 installers who represented
five young contractors who have the
potential to market the company’s
products.

MiTek releases new
cutting-edge software
Involvement in the design stage
can have tremendous benefits in
cost reductions as the major
component in a building is the
structure.
With the use of MiTek’s light gauge
steel structure for the roof being
factored in at the design stage,
these costs can be cut down.
By ensuring a lighter load design
for the beams and columns, this
will help to market MiTek as an
overall cost-saver for any project.
On the software development
side, MiTek has just released an
upgraded version of the well-used
MiTek 20/20. The user-friendly
V5.65 version is the result of more
than 3,000 hours of product
development, and will serve the
customers better by providing a
more accurately calculated Bill of
Quantities.
The company’s engineers have all
been trained on the new version
which will be used in estimating,
take-off, drafting and design work,
to assist with quoting and design
requirements.
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Quickmovers pre-fabricated concept
gaining mileage
When you need an ‘instant’ building, think Safintra Quikmovers!
The idea of pre-fabricated
buildings is gaining momentum.
Instant, functional, comfortable
and secure pre-fab buildings, with
no mess or stress, are the new
alternative to bricks and ‘wet
work’.
An exciting prefab project for an
office setting was recently
completed in Nairobi.
The customer was in urgent need
of an office of approximately 300
square feet within the compound
of his residence in Sunview Estate,
along Mbagathi Way.
The office layout was designed
with three-space partitioning, a
solution which Insteel readily
provided within a period of four
days. Insteel assembled two units
of 20ft x 8ft under a common roof
and delivered a ready, elegant
office.
The greatest advantage for the
customer was that he did not have
time to go for a traditional type of
brick-mortar construction. Space
was an additional constraint as his
courtyard was just the size of the
building he needed.
Quikmovers proved to be the logical
and most effective choice.
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The Saflok concealed fix roof system
‘locks down the roof’
Today's trend for large span metal roofs is helping drive the concealed
fix metal roofing market to new heights.
In concealed fix systems, sheets are fixed to the purlin with
a clip system, and are not pierced with any fasteners. The
clips serve two purposes – they circumvent the need for
holes in the sheet (which prevents the possibility of leakage
through the perforation), and they allow the roof to expand
and contract in a sliding movement over the clips.
If the sheets were positively fastened through the sheet
into the purlin, the fasteners would take the brunt of the
force of expansion and would tear larger holes in the sheet,
or shear off.
Because the sheets can slide over the clips they can be
rolled in longer lengths, which can thermally expand without
restriction. Consider that coated steel expands at a nominal
1mm per 1m, and it is apparent that a sheet of a mere 15m
will move by 15mm in heat. For this reason, it is common
best practice to not install a pierced fix sheet in lengths of
more than 15m. Over 15m, a pierced fix sheet should be
end lapped to allow for thermal cycling.
A concealed fix system allows sheets to be rolled in
continuous lengths up to 120m or more, without end laps.
The lack of end laps not only helps reduce the risk of leaks,
but also allows roofs to be used at very low slopes of two to
three degrees.
What defines a concealed fix system?
A major distinguishing characteristic of a concealed fix roof
is the profile. One is looking for a high and well defined rib
with a wide, deep pan, to deliver excellent water run off at
very low slope. The height of the rib is important as it also
provides structural strength, acting rather like a mini I-beam.
Of equal importance is the design of the clip, as this is the
‘anchor’ securing the sheet to the substructure. The
material and thickness of the clip helps determine its
inherent strength, which in turn helps to determine the
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wind-uplift resistance for a particular roof design in a
particular terrain.
The overall ‘system’ design defines the manner in which the
clip locks into the sheet profile. The clip should engage
every rib of the profile to prevent wind cushioning under the
unsecured rib and distorting the sheet off the clip.
Generally, the more ribs that are secured with a positive
clasp holding it to the purlin, the stronger the wind uplift
resistance. If not positively secured, the ribs should be
shaped to provide a strong and stable interlock with the clip
at every point.
STANDARD INSTALLATION DETAILING (wind category 3 & 4)

A complete system will also offer a high wind-load detailing
for particular terrain categories, or design parameters such
as wide overhangs.
The system must also be able to withstand routine foot
traffic and loads imposed by the installation and
maintenance of HVAC units, rooftop photovoltaic (PV)
systems and other utilities.

HIGH WIND STANDARD INSTALLATION DETAILING
(wind category 2 and coastal wind belt)

SAFLOK – ENGINEERED TO PERFORM
In large-span metal roofing applications, concealed fix roof
systems are the only choice. For professionals specifying
these roofs, engineering performance of the entire roof
‘system’ is critical. It will enable specifiers to reliably serve
the long-term interests of their clients, and reduce liability
for all concerned.
Saflok concealed fix roofing is one of the most widely
specified systems available in Southern Africa. The precisely
engineered clip, and the dimensional consistency of the
Saflok profiled sheet, provide a robust and reliable roof
system. Over 10-million square metres are installed in South
Africa alone – proving its worth for investors and the
professionals who specified it.

FULL TECHNICAL SUPPORT FOR PEACE OF MIND
All professionals should demand full technical details of the
system they intend to specify, and request technical support
throughout the build process to ensure that the system is
being correctly installed, according to Safintra
specifications, to qualify for the warranty.
Safintra is proud to offer this service free of charge to all its
customers throughout Africa. Safintra has eight mobile mills
based in South Africa, Tanzania, Kenya and Zambia, with
two more on order. The mills also cover adjacent countries
with ease, providing a seamless service to professional
teams operating across borders.

35

leading the way in roofing solutions

36

Safal News 2014

The Safintra Innovation Team is
‘Imagineering for Tomorrow’
Rapid urbanisation and development in Africa has catapulted steel to the forefront as a material
of choice, allowing nations to build with greater efficiency, using roofs more effectively to reduce
consumption of scarce energy and water resources, and to provide more efficient buildings that
are durable and appropriate.
Safintra is deeply immersed in this reality, being a part of
the Safal Group, the largest steel roofing company in
Africa.
The company actively promotes best practice for steel
roofing systems, using smarter materials and better
components and systems that have warranted service
life, delivering investment value for the owner, and cost
savings for the occupier.
Safintra’s ‘Innovation Africa’ team works to differentiate
the company from generic manufacturing, with the
objective of ‘Imagineering for Tomorrow’.
The team has launched a basket of best-of-breed
components which make up a metal roof system that
delivers returns for the full occupied life of the building.
• To minimise maintenance costs and ensure durability,
Safintra offers fasteners which have a life expectancy
longer than that of the roof sheeting they secure.
• For violent weather, Safintra has a new-generation clip
for the respected Saflok 700 concealed fix roofing
system, designed to ‘lock down’ the roof.
• For energy-efficiency, Safintra has their patented range
of S-5 clamps for PV attachment, making the roof a
source of power without compromising the
performance or warranty of the roof sheeting.
• To increase the performance of insulated roof systems.
Finally, Safintra warrants the integrated roof system for its
thermal and functional performance and its durability.
This is a game changer in the metal roofing industry in Africa,
and will catapult Safintra into pole position as one of the most
forward looking roofing conglomerates on the continent.

New performance requirements for roofing are driving
innovations in metal roofing products and practises
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Innovation sets new standards at
Safal Steel
Safal Steel’s dedicated team continuously looks at new ways to improve.
Whether it is production improvements or product developments, the
company seeks to keep itself ahead of its competition.
COLORPLUS *

Total Solar Reflectance Thermal Emittance

Solar Reflectance Index

Sea Spray

65%

0.85

78

Chalk

68%

0.85

81

Savannah

58%

0.85

68

Desert Sand

51%

0.87

58

Sunset Red

34%

0.84

34

Rustic Bark

26%

0.83

24

Rain Forest

30%

0.83

29

Deep Ocean

29%

0.83

28

Rain Cloud

32%

0.83

32

Slate

29%

0.88

30

Thunderstorm

25%

0.84

23

*Colours reproduced may not be completely accurate.
*The results reported may have a measurement uncertainty of ±5 units.
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These last few months have seen
many developments within the
different areas of Safal Steel’s
business:
• Major sales and marketing efforts
have had excellent results
Efforts were exerted to extend the
customer base and identify new
markets. In South Africa, the team
has managed to secure orders from
every roll-former within the country.
The feedback has been very
positive, referring to ‘good quality
material delivered within expected
time frames and great backup
service when needed’.
• The introduction of a supercorrosion resistant coated steel
that performs even in aggressively
corrosive areas
The coating itself is a patented
aluminium-zinc-silicon coating alloy
that protects the low carbon steel in
extreme environmental conditions.
The coating thickness of AZ200
indicates that it has an extra thick
layer of 200 grams of coating per
square metre of steel, versus the
more common AZ150. The AZ200
product is branded as Zincal Ultima
and, if colour coated, is branded as
Colorplus Ultima.

• Thermacolour was launched to
introduce ‘cool’ dark colours to the
market
The world is on a global mission to
turn our heads to the ‘green light’
ensuring that our impact on our
earth is minimised. In line with the
current SANS 10 400 part XA
(energy efficiency) legislation in force
in South Africa, Safal Steel and its
paint suppliers have introduced a
new paint system for the two
darkest colours in the Colorplus
palette, namely ‘Slate’ and
‘Thunderstorm’. This new
development has increased the
Solar Reflective Index (SRI) by
between 8–10 percent allowing
professionals to specify dark colours
to meet their design and aesthetic
needs, yet still enabling them to
achieve the optimum Rand-value
for the building.

The Safal Steel packaging team.

• Improved packaging
In response to customers’
feedback, improvements were
made to the robustness of our coil
packaging to limit damages to the
coil. Going forward, coils will be
packaged with a Steel Inner
Diameter protector, and a new
design Steel Outer Diameter Edge
Trim.

Safal Steel and its paint suppliers have introduced a new paint system for the two darkest
colours in the Colorplus palette, namely Slate and Thunderstorm.
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The Safal Group aims to become an
employer of choice
The calibre of people within an organisation defines its ethos, embodies its culture,
ensures competitive advantage and drives its future success.
Human Resources is responsible for
developing a number of programmes
to support Group initiatives in
developing people and enhancing
capacity.
These programmes are critical in
ensuring that the Group is correctly
positioned in terms of manpower
resourcing and skills, in order to
support the business strategies
and objectives.
The Group has implemented two
parallel initiatives which will come to
fruition in the forthcoming years, and
deepen the competitive edge of the
Group in all core disciplines, with a
special emphasis on technical skills,
marketing and management.

As embodied in its Vision, Mission and
Values, the Safal Group strives to
become an employer of choice, to
attract, retain and develop the best skills
in our industry.

Under the talent management
framework, there will be a strong
focus on identifying high potential
talent and succession planning for key
positions.
The other facet related to the Group
becoming an employer of choice is
the perception, both internally and
externally, of what the Safal Group
corporate brand represents.
Internally, employees must want to
work for and enjoy working for the
Group. Externally, people should view
the Group as a ‘would-like-to-workfor organisation’ whose brand and
values they would like to be a part of.
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To this end, a key initiative going
forward to evaluate employee
engagement is the implementation of
the ‘Employee Satisfaction Survey’.
The results of these surveys will help
the Group to understand internal
perceptions by employees, and
enable action plans to be
promulgated to improve this
perception and image.
The number of long service awardees
speaks volumes about the loyalty and
commitment of our employees, which
we are very proud to acknowledge.
Dr. Chris Wilson
Safal Group Human Resources
Officer

Mabati Rolling Mills builds a mighty team
A number of senior promotions and
new appointments have strengthened
the ranks of Mabati Rolling Mills.
In addition, members of staff who
have served the company for
extended periods are honoured for
their contributions.
Francis Muthama.

LONG SERVICE AWARDS
• Francis Kyengo Muthama, the
Production Manager at CRM and
Pickling, has served the company
for 15 years.
• Jackson Daniel Mtinda Mwalugha
a Fitter/Welder, has been with the
company for 25 years.

Abdallah Mwanitumba.

• Abdalla Mwanitumba, a
Mechanical Engineer, has now tallied
an amazing 30 years of service.
SENIOR PROMOTIONS
• Gabriel Peter Olukwo was
promoted from Production Engineer
to Production Manager, MCL.

Gabriel Olukwo.

Fredrick Miako.

• Fredrick Kang'ethe Miako was
promoted from Shift Engineer to
Production Engineer, on 1 May,
2014.

NEW APPOINTMENTS

• In our 2014 Trainee Programme,
Robert Gaching'a Muiga, a
graduate in Mechanical Engineering,
joined MRM Mariakani as a Trainee
Engineer in the Operation
Processing MCL Department,
• Edmond Onyambu Matoke a
graduate in Manufacturing
Engineering and Technology, joined
MRM Mariakani as a Trainee
Engineer – EHS (QA Department).
• Stephen Kikau Mutia a Diploma
holder in Mechanical Engineering –
Plant Option, joined MRM Mariakani
as a Technician Trainee in the
Mechanical Department.
• Silas Okere Oduor who has a
diploma in Mechanical Engineering –
Plant option, joined MRM Mariakani
as a Technician Trainee in our
Mechanical Department.
• Mwachiro Dominic Lewa has a
diploma in Mechanical Engineering –
Plant Option. He joined the
company as a Trainee Operator in
the Operations Processing – CRM
Department.
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LONG SERVICE AWARDS 2014
Name

Designation

Company

Aarti Tanna

Cashier

Uganda Baati

10

Brihan Bekele

Sales Representative

Ethiopian Steel

10

Charles Mureithi

Driver

Insteel

10

Cheryl Steyn

Credit Controller

Safintra South Africa

10

Cornel Omondi Andere

Documentation/Logistics Assistant

MRM Coils

10

Corne van Schalkwyk

Stock Controller

Safintra South Africa

10

Demewoze Metaferia

Dispatcher

Ethiopian Steel

10

Gilbert Otieno Mungaya

Dispatch Clerk

MRM Roofing

10

Gloria Chiliza

Office Assistant

Safintra South Africa

10

Hamis Onga

Assistant Accountant

ALAF

10

Hatanga Frank

Production Supervisor

Uganda Baati

10

Jason Kirimi Kaaria

Dispatch Clerk

MRM Roofing

10

Kimbowa Matia

Driver

Uganda Baati

10

Loyiso Hlohloza

Operator

Safintra South Africa

10

Lucky Mohlatse Phosa

Labourer

Safintra South Africa

10

Mandla Namba

Supervisor

Safintra South Africa

10

Meshack Ghoba

Crane Operator

Safintra South Africa

10

Mzimkhulu Kubashe

Supervisor

Safintra South Africa

10

Nakimuli Solomy

Sales Officer

Uganda Baati

10

Odinga Kadika

Machine Operator

Uganda Baati

10

Peter Mbithi Mukunzi

Cook

MRM Roofing

10

Parihar Jitendra

Credit Control Operator

Uganda Baati

10

Patrick Juma Migot

Accounts Assistant

MRM Coils

10

Robert Muchangi Waweru

HR Clerk

MRM Roofing

10

Sandeep Phadnis

Business Head

Safintra Rwanda

10

Sylvester Kyalo Kithia

Driver

MRM Roofing

10

Vincent Kanyolo Nginda

Machine Attendant

MRM Coils

10

Xavier Ubisse

Labourer

Safintra South Africa

10

Colin Mario Carneiro

Assistant Sales & Marketing Manager

MRM Coils

15

Elias Delelegn

Machine Operator

Ethiopian Steel

15

Leonard Kivuti Mbogo

Sales Officer

MRM Roofing

15

Mulugeta Melaku

Forklift Operator

Ethiopian Steel

15

Nazeem Moses

Branch Manager

Safintra South Africa

15

Sibusiso Raphael Hlongwane Operator

Safintra South Africa

15

Solomon Alemayehu

Machine Operator

Ethiopian Steel

15

Sunet Bezuidenhout

Financial Accountant

Safintra South Africa

15

Albert Mbogha Mwatsahu

Shearing Operator

MRM Coils

20

Azaria Ofumbi

Gardener

Uganda Baati

20

Bernard Ooko Obul

Exit Operator (MCL)

MRM Coils

20

Caroline Gathoni Ngunyi

Marketing Promotion Coordinator

MRM Roofing

20
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Years of service

Name

Designation

Company

Years of service

Dan On'Gatta

Production Engineer Pickling

MRM Coils

20

Edward Mutembei Nderi

Electrician

MRM Coils

20

Eugina Selengia

Payroll Clerk

ALAF

20

George Arodi

Business Head

Ethiopian Steel

20

George Kovo Mwashigadi

Mechanical Supervisor

MRM Coils

20

Hezron Garama Karisa

Operator CRM

MRM Coils

20

Isaac Gwebu

Crane Operator

Safintra Africa

20

Joseph Mutuku Musunga

Driver

MRM Roofing

20

Michael Muema Kisavi

Senior Clerk

MRM Roofing

20

Mulondo Edward

Gardener

Uganda Baati

20

Nayiga Magdalene

Secretary FC

Uganda Baati

20

Philomena Mwikali Kirunda

HR Officer

MRM Coils

20

Peter Kimando Kilonzi

Kaizen and Maintenance Manager

MRM Coils

20

Raphael Mutuku Kimonyi

Stores Clerk

MRM Coils

20

Rechet Temba Gumede

Labourer

Safintra South Africa

20

Ssenkoma Samson

Project Assistant

Uganda Baati

20

Stephen Bogonko Ndege

Exports Manager

MRM Roofing

20

Thomas Kangethe Ngugi

Electrical Supervisor

MRM Coils

20

Amos Owino Opiyo

Attendant Maintenance II (fitter)

MRM Coils

25

Dominic Mwendwa Matei

Attendant Maintenance II (welder)

MRM Coils

25

Donald Nzamalu Nguthu

Mill Operator

MRM Coils

25

Flavian Kileva

Production Supervisor

ALAF

25

Gabriel o Oduori

Assistant Machine Operator

Insteel

25

Geoffrey Mwakaba Mwakaya Supervisor-Electrical

MRM Coils

25

Jumaa omar Kikophe

Messenger

MRM Coils

25

Kovo Mtawa Francis

Operator Roll Grinding

MRM Coils

25

Ngumbao Ngowa Masha

Crane Operator CRM/PKL

MRM Coils

25

Majaliwa Yahya

Gardener

ALAF

25

Mwangare Khamisi Ramtu

RGM Supervisor

MRM Coils

25

Nasim Esmail Elias

Admin & Fleet Officer

MRM Coils

25

Nzomo Mwilu Ndewa

Assistant Machine Operator

Insteel

25

Sebastian Kulwa

Electrical Engineer

ALAF

25

Adrian G Sigalla

HR Manager

ALAF

30

Ginton N Muriangulo

Transfer Clerk

Insteel

30

Morris Njumwa Kisaka

Operator CRM

MRM Coils

30

Omary Hussein Njiwa

CRM – Maintenance

ALAF

30

Andrew Ndowa

Forklift Operator

ALAF

35

Hatibu Mpungwe

Roll Former Operator

ALAF

35

Neema Kaduma

Secretary

ALAF

40
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VINCENT MULENGA – 11 years of service
Vincent Mulenga is an Office Assistant in the Safintra Zambia sales office in Lusaka. He was born
on 23 May 1973, in Chililabombwe, Zambia. He is married and has two daughters and two sons.
Vincent attended Kawabwa Secondary School and attained Grade 10, but he could not complete
Grade 12 due to financial constraints. Vincent joined Safintra in June 2003 as a Steel Puller and
was later appointed as Office Assistant. He enjoys serving customers and hopes that one day,
after completing Grade 12, he can apply for a sales position with Safintra Zambia as he takes
delight in excellent customer service.

SENIOR APPOINTMENTS
Ntombi Malataliana
Human Resource Manager
Safintra South Africa
Ntombi joined Safintra South
Africa in January 2014 and is
responsible for the full HR
function. She has a degree in
Human Resource Management.
She was HR Manager and Senior
Human Resource Practitioner at Scaw Metals.
Amon Aruho
Human Resource Manager
Uganda Baati
Amon joined Uganda Baati in
March 2014. He has 12 years of
experience in HR practice having
previously worked for a cobalt
mine/manufacturing plant as HR
Manager. He is an organisational
development specialist, trained at
the University of Queensland, Australia and University of
Pretoria, South Africa. He has a Master’s degree in
Population Studies and a Post Graduate degree in Human
Resource Management.
Erastus Maingi
Sales and Technical Manager
Safal MiTek
Erastus joined the Group in
March 2014 as Technical Sales
Support Engineer from Mather
and Platt Kenya where he worked
as the Project Manager. He was
promoted to the position of Sales
and Technical Services Manager, Safal MiTek, in July 2014.
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He is a Civil Engineer having obtained a Bachelor’s degree in
Civil Engineering from Moi University, in 2010.
Juliane Balram
Finance Manager
Safal Steel
Juliane is a chartered accountant.
Before joining Safal Steel in April
2014, she was Group Manager –
Finance & Accounts, at Sumitomo
Rubber SA. She has a passion for
socio-economic development and
upliftment. She is married and has a two-year-old daughter.
Calvin Rombo
Finance Manager
Safal MiTek
Calvin is a Certified Public
Accountant of Kenya (CPA (K)),
Certified Public Secretary (CPS), and
is currently pursuing an MBA in
strategic management. Before
joining Safal MiTek in April 2014, he
was the Financial Controller at ITW Signode Packaging
Systems. He has a strong systems background having
begun his career as an auditor with Ernst & Young, where he
was involved in development and implementation of control
and accounting systems. He is a member of the Institute of
Certified Public Accountants in Kenya.
Julius Ochieng
Human Resource Manager
Mabati Rolling Mills
Julius has 15 years experience in human resources
management. Prior to joining MRM in May 2014, he was the
Group Head of HR at Civicon Engineering Africa. He has an

MBA from the University of Nairobi
and a Bachelor's degree from
Kenyatta University. He is a
qualified HR practitioner having
obtained a Higher Diploma in
Human Resources Management
and Executive Diploma in
Corporate Governance. He is a
member of the Institute of Human Resources Management
(IHRM) and Kenya Institute of Management (KIM).
Bihari Lal Goenka
Finance Manager
ALAF
Bihari joined ALAF in May 2014, as Finance Manager for the
Coil Segment. He is a Chartered Accountant with over 17
years post-qualification experience. His earlier exposure has
been with companies such as Dishnet Wireless, Bharti Airtel
and Tata Steel.
Prem Narayan Verma
Finance Manager
ALAF
Prem joined the ALAF team in May
2014 as Finance Manager for the
Roofing and Steel Segment. He is
a Chartered Accountant with more
than 17 years experience in
financial planning, budgeting, taxation, costing, controlling,
project financing, MIS, system development and
implementation in FMCG, manufacturing, engineering/EPC
companies in the ERP/SAP environment. He was previously
CFO at Mother Dairy Fruits & Vegetables, Jaipur/Paayas Milk
Producer Company Limited.
Sandeep Agarwal
Supply Chain Manager
ALAF
Sandeep joined ALAF in May 2014
as Supply Chain Manager. He is a
Bachelor of Commerce graduate
with more than 24 years
experience in purchase/
procurement, international
logistics, S&OP, demand planning, materials requirement
planning and supply chain planning in various industries.
Previous experience includes Serengeti Breweries, Tabisco
Enterprises, Shelys Pharmaceuticals, Jindal Texofab and
Steel Distributors.

Valentine Pikiti
Human Resource Manager
Safintra Zambia
Valentine joined Safintra Zambia in
May 2013. He has a long career in
the manufacturing industry. Most
recently, Valentine worked for the
National Milling Corporation, where
he was responsible for the development and implementation
of strategic HR policies. He earned a Bachelor of Science in
Mass Media Communication, and a Master of Management
in Human Resource from Oral Roberts University in Tulsa,
Oklahoma. Valentine is married and has three children.
Ann Wangui
Finance Manager
Safintra Burundi
Ann was appointed as Safintra Burundi’s Finance Manager in
May 2014.
William Wambasi Enos
Learning Training & Development Manager
MRM Coils
William Wambasi Enos joined MRM Coils in May 2014 as
the Learning, Training and Development Manager in the
HR department. He has a Bachelor’s degree in Social
Studies and a Post Graduate Diploma in Personnel
Management. William has over 10 years experience in the
fields of employee relations and human resources
management. Previously, he was at Kenya Petroleum
Refineries where he served as the Employee Relations and
Training Manager.
Akshay Sahani
IT Manager
ALAF
Akshay is MCA, Microsoft (MCP,
MCSA, MCSE) and Cisco (CCNA)
certified with over 17 years
experience across various sectors.
Prior to joining ALAF in June 2014,
he was the General Manager IT
with the Quality Group in Tanzania. His earlier exposure in
India has been with companies including Ritika, Ravissant
and HPL India Limited.
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Mohanty Dipti Prasana
(DP Mohanty)
Business Head
Uganda Baati
Mr. Mohanty joined Uganda Baati
in June 2014. He has vast
experience in leadership and is a
seasoned guru in the area of
marketing. He is a field-tested and
proven resource with experience across diverse geographies
in India, West Africa and the Middle East in the areas of
leadership, marketing, finance and strategy.
David Rottich Rono
Sales & Marketing Manager
Safintra Burundi
David joined Safintra Burundi as Sales and Marketing
Manager in June 2014.
Ronak Singhvi
Finance Manager
Gainvest Angola
Ronak, a Chartered Accountant,
joined Gainvest Angola in July
2014. Prior to joining Gainvest he
worked at Sun and Sand Industries
Africa where he held the position of
Accounts and Internal Audit Head.
Mahesh Chavda
Business Head
Safintra Zambia
Mahesh was appointed as
Business Head of Safintra Zambia
in July 2014. He has a wealth of
experience in production, sales
and marketing of steel roofing
products, having previously served
as Chief Executive and Chief Operating Officer for Uganda
Baati and MRM from 2005 to 2013. He joined Morgan
Ceramics as Managing Director in March 2013. Mahesh is
an accomplished leader, with a track record of creating
growth and ensuring disciplined execution of strategic goals
and delivery of results.
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Stephen Olieka
HR Segment Head
Mabati Rolling Mills
Stephen holds a Bachelor of
Science degree in Electrical and
Electronics Engineering from the
University of Nairobi, as well as a
Post Graduate Diploma from the
Institute of Human Resource
Management in Nairobi. He will soon
complete his MBA in Strategic Management. Stephen joined
MRM in August 2014. He was previously HR Director for
Mumias Sugar Company in Kenya.
Brian Billy Awuor
Management Accountant
Mabati Rolling Mills
Brian joined MRM Coils in August 2014. He has a Bachelor
of Commerce (Accounting) and CPA (K) from the University
of Nairobi. Brian has over seven years experience in the field
of finance management. His recent position was at Mumias
Sugar Company as the Cost & Reporting Accountant.
Bernard Njogu
Finance Manager
Mabati Rolling Mills
Bernard is a Certified Public
Accountant with an MBA from the
Free State University in South Africa,
and a Master of Science in Logistics
and Supply Chain Management and
a Bachelor of Science Degree from
the University of Nairobi. He joined
MRM Roofing as Finance Manager
in September 2014 and previously worked for Unilever and
Bamburi Cement where he was the Group Financial
Controller.
Harry Njagi
Marketing Manager
Mabati Rolling Mills
Harry has a Bachelor of Science
Degree and post-graduate
qualifications from the Marketing
Society of Kenya (MSK). He
joined MRM Roofing in September
2014 and brings with him 17 years
experience from Nation Media Group and Oriflame East
Africa where he was the Sales and Marketing Director.

TRANSFERS
Antony Gagawala
Manager MCL & Utilities
Safal Steel
Antony Gagawala was
Production Manager MCL at
Mabati Rolling Mills prior to his
appointment with Safal Steel in
February 2014. He brings 13 years of expert knowledge and
experience to Safal Steel. Antony is married and has two
sons and three daughters. He enjoys watching movies,
rugby and sightseeing. He lives by the motto:’Hard work’.
Hillary Kiprono
Production Engineer PKL/ARP
Mabati Rolling Mills
Hillary transferred to MRM Coils in February 2014. He was
the Kaizen Promotion Engineer at Mabati Rolling Mills and
has eight years experience in the PKL/ARP environment.
Hillary is married and has two sons. He enjoys movies,
football and the outdoors. Hillary lives by the motto: ‘The
best is yet to come’.
Vyas Jay Prakash Dinker Ray
Service Centre Manager –
Tororo
Uganda Baati
Jay transferred to Tororo Uganda
Baati in March 2014. He will
head the team at UBL – Tororo
operations. He previously
worked in Uganda for Simba
Steel & Aluminium Products – a sister company to Uganda
Baati – as a Product Development Manager. He has served
in various positions including Marketing Manager and
Branch Manager for Tororo Steel Works at Uganda Baati.
Jayanta Chakravarty
Head Sales & Marketing
Uganda Baati
Jayanta Chakvatry has an MBA,
a PGD (Marketing Management)
from the Birla Institute of
Management Technology in
India. He worked in the
marketing department of Mabati
Rolling Mills in Nairobi and Safintra Malawi before
transferring to Uganda Baati in April 2014.

GEORGE ARODI
George joined the Safal Group
in 1994 as the Commercial
Officer for Exports. He
spearheaded the exports
logistics function for Mabati
Rolling Mills at a challenging
time when the company
commissioned the Continuous
Galvanizing Line. George grew
within the company ranks as
head of the Exports Department, a position which he held
until he was promoted to Business Head of Ethiopian Steel, in
April 2011.

Rajiv Jagjitrai Bagga
Supply Chain Manager
Mabati Rolling Mills
Rajiv Jagjitrai Bagga holds a
Bachelor of Commerce degree
and a Post Graduate Diploma in
Sales and Marketing. He has
over 13 years experience in the
fields of logistics, supply chain
management, commercial operations and procurement in
large organisations, seven of which have been within the
Safal Group. His prior assignment was at ALAF where he
served as the Logistics Manager before he transferred to
MRM Coils in April 2014.
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Long-serving employees rewarded at
Safintra Malawi

Safintra Malawi has introduced a reward system to recognise longserving employees who have been with the company for more than a
decade. This is aligned with the company’s values which are to be ‘fair
and caring towards its employees’.
The recognition reinforces the principle that all employees must be aware
of the value they bring to the company and the Safal Group family.
Seven employees with more than 10 years of service were honoured at
the company’s head office in Blantyre in March 2014. The rewards
included roofing material and a cash reward for each recipient.

Recent appointments at Safal Steel

New appointments at
Uganda Baati

Luisa Ainomugasho was appointed brand
officer with the mandate to create and
showcase our products in support of the
sales team.
The sales division was strengthened with
the appointment of Brenda Wilson who
will add to our efforts to enhance our base
of corporate clientele.
Judith Amwiine joined the Human
Resource department as a Management
Trainee.
Ndahiro Peter is the new Exports Officer
to grow UBL’s base in the East African
Great Lakes Region.

Luisa Ainomusgasho.

Brenda Wilson.

Judith Amwiine.

Ndahiro Peter.

Front row, from left: Sagrie Govender, Verona Nilchand, Rita Hughes–Bukhosini,
Mbali Ngcobo and Sindi Tabete. Back row, from left: Craig Laing, Hillary Sachida,
Dash Ishwanthlal, Vinadoh Sewpersadh, Sivi Reddy, Dina Naidu, Eddie Le Roux,
Sumesh Mothilal and Nischal Bandu.

Safal Steel appointed Mbali
Ngcobo as a clinic Nursing
Assistant. Her appointment
helps Safal Steel to provide
healthcare to our valuable
employees and, in the future, to
their families.
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High praise for Uganda Baati’s social
responsibility efforts
Uganda Baati’s corporate social responsibility achievements have been recognised
with a number of prestigious awards in the fields of healthcare, the environment and
community partnerships.
At the annual Uganda Corporate Social
Responsibility Awards, Uganda Baati was
named as first runner-up in the
‘Community Involvement and
Development’ category and received
mentions in the sections devoted to ‘Fair
Operating Practices’ and ‘Best
Environment Programme’.
A Uganda Baati school in
Mityana.

Mr. Bhatnagar, former Business
Head of Uganda Baati, plants a
tree in support of World
Environment Day.

Steel sheets were donated to a
learning centre in the Bududa
district.
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Health and Wellness
In the past year the company has made
significant strides through a number of
health initiatives. It offered free cervical
cancer screening and vaccination
services to female staff, in partnership
with GlaxoSmithKline and the Uganda
Women's Cancer Health Initiative.
Uganda Baati also hosted seminars
where free family planning education was
given to Uganda Baati staff and the
surrounding community.
Uganda Baati has also offered its staff the
service of safe male circumcision during a
three day camp at the Chandaria Clinic,
where 136 men were circumcised.
Uganda Baati has joined forces with
reputable organisations in the health
sector such as The Johns Hopkins
University, HIPS, the Uganda
Manufactures Associations and USAIDSTRIDES. Through these partnerships,
the organisations are given opportunities
to conduct training on health issues, to
host health fairs, to implement HIV/AIDS
workplace programmes, and to set up
blood donation camps in different areas.

Working together with USAID-STRIDES,
Uganda Baati has built and donated a
health centre and a waiting shelter for the
community in the Mpigi District.
The company is involved in a number of
activities to create awareness and
support to people living with HIV/AIDS.
These activities have include the training
of 25 peer educators drawn from all
departments in Uganda Baati, the
launching of an HIV/AIDS policy with the
mayor of Nakawa Division, Mr. Ben
Kalumba Sebuliba, and the organisation
of a test camp at the Chandaria Clinic,
which attracted 210 patients.
The Environment
Uganda Baati continues to ensure that
measures are in place to make its
production processes friendly to the
environment. An effluent treatment plant
has been installed to treat waste
according to the guidelines established by
the National Environment Management
Association (NEMA). Uganda Baati
commemorates World Environment Day
on June 5 every year, and involves both
employees and local communities.
Education
With regards to education initiatives,
children from a Uganda Baati sponsored
school in Mityana can now study without
hindrance from the rain. Uganda Baati
also donated steel sheets to complete a
learning centre in the Bududa district.

MTTI students receive start-up kits to
boost their careers

Twenty-three students at the Mabati Technical Training Institute (MTTI) have received start-up kits
from the Street Families Rehabilitation Trust Fund (SFRTF) enabling them to enter their trade
after the completion of their studies.

Mombasa Women's Association Chairlady, Mrs. Suman Khanji, presents a cheque for Kshs200,000 to the principal of MTTI,
Norman D’Souza, as part of the association's sponsorship.

The start-up kits are intended to
boost the ‘after-college’ life of students
and help them to establish their own
enterprises. This is part of a broader
networking initiative between
educational institutions designed to
equip Kenyan youths with employable
skills.
SFRTF presented the start-up kits to
the 21 girls and two boys at a function
in Mariakani, which was attended by
the Mombasa County Executive for
Youth, Gender and Sports, Ms. Hazel
Koitaba. She encouraged the
youngsters to take the opportunity to
improve their lives for the better.
The recipients of the kits expressed
their appreciation to the SFRTF and
the MTTI.
Mr. Dennis Moriasi, the Programme
Administrator of the SFRTF, noted that
the project is intended to assist the

youth to bridge difficult situations,
especially for those who could end up
on the streets.
Among the other officials who attended
the function were Mr. Ibrahim Kondo
and Mr. Kibwana Swaleh of the
Mombasa County Assembly, Messrs
Waruimge Muhindi, Patrick Muriithi and
Jan Bosire of the SFRTF, Ms. Elvina
Mzungu of Children’s Welfare in
Mombasa County, Mr. Morara Matunda
of Mabati Rolling Mills and Mr. Hezrone
Rachillo of Kaluworks Aluminium
Rolling Mills.
To extend the opportunities offered to
girls the MTTI introduced a Hair
Dressing Course at the beginning of
the year. The response exceeded
expectations and 28 girls and two boys
enrolled for the course. Most of the
students are from around the local area
and some of them are sponsored by

the SFRTF. The SFRTF fund also
collaborated with MTTI to assist street
children in Mariakani through
sponsorship of their education. Eight
youths – three boys and two girls –
received sponsorships.

“I am very grateful to the Street Families
Rehabilitation Trust Fund for thinking
about us and caring,” said Mwanaisha
Saidi, one of the recipients. “With this
start-up kit I will be able to set up my own
business.”
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Mabati Rolling Mills supports
‘Water is Life’
The ‘Maji ni Uhai’ – ‘Water is Life’ – initiative is being implemented by the Lions Club
of Mombasa Pwani.

Over the past decades, the use of water has
increased, and in many places water availability is
falling to crisis levels.
More than 80 countries, with 40 percent of the
world’s population, are already facing water
shortages. One billion people lack safe drinking
water and three billion lack sanitation.
Water in numbers
 There are1.2 billion people living in areas with

water scarcity.

 Five hundred million people live in areas
Supported by Mabati Rolling Mills, the Premchandbhai Foundation has
contracted two water pans in the semi-arid Mariakani area.

approaching water scarcity.

 The estimated percentage of the world’s

population that will be living in areas of high
water stress by 2030, is 47 percent.

 Sixty-four billion cubic meters of water is

required by 80 million people, the number by
which the global population grows every year.

 Twenty-seven percent of the developing

world’s urban population live without access
to piped water.

There are opportunities to become involved in
water co-operation and explore key issues,
including water diplomacy, trans-boundary water
management and financial co-operation.
Water is essential for all dimensions of life.

As rapid urbanisation, climate change and growing
food needs put ever increasing pressure on freshwater
resources, we need to draw attention to the benefits of
co-operation in water management.
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Sheltering pupils in Kibera, Nairobi
Mabati Rolling Mills has come to the aid of the Kibera community in Nairobi through the donation
of sheeting to repair the roofing of five classrooms at a local primary school.
The Roofing Business Head, Mr. Santosh
Shridharan, visited the Ayany Primary School to
donate the 200 pieces of Dumuzas sheets that
will be used to roof the classrooms. He was
accompanied by constituency Member of
Parliament, Mr Kenneth Okoth.
The function was also attended by the school’s
board of governors, parents, local leaders,
teachers and the pupils who will benefit from the
new roofing.
Speaking at the handover, Mr. Santosh said the
company’s response to the project is proof that
Mabati Rolling Mills takes its role as a responsible
corporate citizen very seriously.

Mabati Rolling Mills Roofing Business Head, Mr. Santosh Shridharan, at the
handover of roofing to the Ayany Primary School in Nairobi.

Education is essential and success is dependent
on the provision of the right environment for
pupils within which they can be moulded into
good future leaders and entrepreneurs who can
ultimately make a positive impact on their
communities.
Mr. Okoth praised the involvement of Mabati
Rolling Mills and said its support to the Kibera
community was a good investment from both a
business and social perspective.
“Our children have been suffering from exposure
to rain, dust and the sun,” said Mr. Okoth. “The
generosity displayed by Mabati Rolling Mills
brought an end to the suffering and created a
positive learning environment for our pupils.”

Pupils from the Ayany Primary School who are now shielded from the elements
thanks to Mabati Rolling Mills.
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Safintra Zambia turning scrap
metal into litter bins
A Corporate Social Responsibility initiative of Safintra Zambia has a positive impact on both the
environment and needy communities in Zambia.
Schools in Zambia are being
supported by Safintra through an
innovative programme to turn scrap
metal into litter bins.
Due to the nature of Safintra’s
business the factory often has offcuts that are usually disposed of
over time. Some of these off-cuts
are now being made available to
community-funded schools to
support their activities.
The schools provide the skills
training which enables the students
to turn scrap metal into litter bins.

Former Safintra Zambia Business Head, Sandeep Kaushik, hands over the litter bins to the
Mayor of Lusaka, the Honourable Daniel Chitenga, for the environmental drive to keep the
city clean.

Lusaka: Image courtesty of Shaun Metcalf.
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The bins are donated to the Lusaka
City Council where the local
authority uses them in its
environmental drive to keep the city
clean.

Mabati Rolling Mills supports
World Environment Day
Mabati Rolling Mills participated in this year’s World Environment Day on 5 June, by hosting
spectacular events at both Mariakani and Athi River.

Dhirubhai Shah, founder and former director of MRM, plants a commemorative tree
seedling during the launch of a water pan in Kilifi County.

The international theme of the year was
‘Raise Your Voice, Not the Sea Level’ and
was intended to increase awareness on
the need to minimise carbon emissions
into the atmosphere, which contribute to
global warming and rising sea levels.
At Athi River, the company donated
seedlings and water refreshments to the
value of Kshs50,000, which was
presented to the Machakos County
Government and accepted by its
executive for Environment, Land and
Natural Resources, Mr, Musili. The
seedlings were planted at Matuu.

MRM staff join the Machakos County
community at Matuu, in celebrating World
Clean-up Day.

In line with the global theme, the Ngomeni
area was chosen because it is adjacent to
the Indian Ocean and vulnerable to
flooding caused by wave erosion and
rising sea levels.
In the past, the area has experienced
shoreline erosion and damaging sea wave
action caused by extensive land attrition.
The event was marked by a tour of the
area, speeches by dignitaries, tree
planting, entertainment and exhibitions
from various organisations such as
NEMA, Safaricom.

A high-level Mabati Rolling Mills’ team
also participated in activities at Magarini,
the event venue for the Kilifi County.

55

Safal Group is making ‘A world of
difference’

Fascinating facts about the World of
Difference you could make by
recycling!
•

To make one tonne of paper, it
takes on average 24 trees.

•

It takes 70 percent less energy to
recycle paper than it does to make
paper from scratch using raw
materials.

•

Recycled paper is better for air
quality, producing 73 percent less
pollution than paper made from
scratch from raw materials.

•

You can power a computer for
25 minutes with the energy saved
from recycling one glass bottle.

•

You can light a room with a
60-watt light for three hours, using
the energy saved from recycling
one plastic bottle.

•

You can power a television for
three hours by recycling one
tin can.

•

Nearly 80 percent of the average
car can be reused and recycled.

•

Nearly 60 percent of all the
rubbish that ends up in household
dustbins could have been
recycled.

•

Around 50 percent of waste in the
average dustbin could have been
put in a compost heap instead.

•

The average dustbin contains the
yearly energy potential to power a
television set for 5,000 hours.
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